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The single most reliable way to increase your online sales 
(without spending a ton of money or having a huge list)

By Greg Jameson

Explode Your 
Online Sales!
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INTRODUCTION

Turn Your Website Into GOLD
In ancient times, alchemists used chemical methods to try to turn 

lead into gold. They were never successful. However, modern 
nuclear chemistry and physics have been able to achieve this goal. 

It’s true!

The only problem is, that it costs more money to run this 
equipment than the value of the gold formed.
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This is much like trying to make money online. Most people are 

never successful. It can be done, but it often costs more money 
than what you make in exchange. In fact, 9 out of 10 ecommerce 

websites never make more money than the cost of building and 
running the website.

You know that some companies and individuals are receiving 

massive traffic and racking up on sales every single hour of the 
day – and you’re wondering why it’s not happening for you. The 

problem is that most online store owners fall into one of two 
camps: They either don't know how to have their website 

generate consistent income, or they lack the time or technical skill 
to make it happen. This short ebook will change that!

After having built hundreds of online stores and helping hundreds 

more grow their online sales, I’ve discovered what makes some 
ecommerce sites successful while others struggle. Sure, the 

product you are selling makes a difference. After all, cell phones 
are more in demand than pet rocks. But that isn’t the reason.

Having lots of money to spend on advertising can certainly help, 

but even that doesn’t guarantee success. Spending lots of time on 
Search Engine Optimization (SEO) to get your page ranked 

number 1 on Google will work (eventually), but your goal is to 
make money this year, not next!
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Primary Ways to Grow Your 
Business
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Traditionally, there are two ways to grow your business, time and money.

Money 
(Ads)
Spend lots of money on advertising to grow your audience

Time
(Organic)
Invest lots of time to grow your audience organically, such 
as through content marketing, SEO, and social media.

You might get lucky and have something go viral, but this 
is a long shot.
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Inbound 

Marketing

Outbound 

Marketing

Organic 
Paid 

Advertising

Interruption

PushPull

Permission

Hard SellSoft Sell

Modern Traditional

This is often presented as a 
battle

Most people talking about driving traffic to your site talk about 

paid ads vs content marketing. They pit the 2 against each other 
as if one is good and the evil. But that is not the way marketing 

works. There is a smarter way, and all of these must work in 
conjunction with each other.



A Smarter Way: 
Borrow someone else’s audience
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Think of a band or a singer. They have a great local following and decide 
they want to branch out nationally. So, they start by reserving a concert 
venue in the next major city near them. They spend a ton of money on the 
venue and  advertising. Yet they struggle to sell tickets. Compare that to 
the band that hooks up with Lady Gaga or Blake Shelton and becomes the 
opening act for their concert. The famous singer sells a ton of tickets, and 
the startup artist gets all that exposure by riding on their shirttails. They 
have effectively borrowed the audience of the headliner to grow their 
own following.

This is what smart marketer are doing today. They find out where their 
market is and figure out ways to get in front of someone else’s audience 
or platform. This is why you don’t need a big list of your own, a large 
social media following, or tons of money to spend on ads.

Several years ago, a wrote a book called “Amazon’s Dirty Little Secrets,” 
where I explained how Amazon had grown their business on the backs of 
others. It started with an interview with Oprah Winfrey, and continued 
with leveraging a large number of affiliates who were driving traffic to 
their website (affiliate sales counted for over 50% of the revenue 
generated by Amazon). Essentially, Amazon was built on OPP – Other 
People’s Platforms. Some people refer to this as Other People’s Networks,  
Other People’s Audiences, Other People’s Stages, or Other People’s 
Communities. Whatever you call it, this is the secret to growing your 
online sales, and I’m going to show you how to do it.

EXPLODE YOUR ONLINE SALES



Other People’s Platforms
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Facebook ads targeting OPP

Facebook marketing is expensive. Ads require a lot of time 
and effort to implement and maintain. That makes them a 
terrible way to start building an audience.

The solution is to target your ads at other people’s 
audiences. Rather than just creating an ad for people who 
might be interested in your product, target it at your Ideal 
Influencers. For example, target your ad at Home Depot’s 
followers, not people who are interested in home repair. 
With Facebook, you can create ads that are targeted at 
people who are interested in or like a specific page!

Influcencers

Influencers are what people often think about when it 
comes to leveraging other people’s networks. My 
neighbor is a prime example of this. At age 18 she 
amassed over 20 million followers on TikTok and no 

makes a full time living by letting clothing and makeup 
brands tap into her audience.

Partners

Partner up with Resellers, Affiliates, Joint Ventures, and 
Brand Ambassadors! Regardless of your sales model, 
partners are the primary way for you to reach potential 
customers using someone else’s network. I discuss more 

about partner relationships on page 19.

Featured Customers / Case Studies

Think of a “Customer of the Month” and do a case study 
on them. Write up an article about how great their 
business is (because they are your client of course). They 
will proudly send this to all their contacts and followers, 
allowing you to gain access to their network.

Guest Posts

Backlinks to your website are one of the key factors 

when it comes to SEO. I have personally generated 

over 158,000 links pointing back to my website. 

Writing articles and having other websites post your 

article on their blog gives you a certain level of 

credibility, and more importantly a link back to your 

website that is available to the readers and visitors 

of that blog.

Podcasts

Podcasts are one of the best ways to get in from of other 

people’s audiences.  I list several resources on page 13 

for finding shows where you can be interviewed or find 

guest to interview for your show. Here is the important 

thing to know: Always create a freebie specifically for their 

audience, then make a shortlink that is easy to remember. 

For example, when I appeared on Tom Antion’s podcast, 

Screw the Commute, I created a give-away using the url 

of https://webstoresltd.com/screwthecommute

User Generated Content

Make it easy for people to talk about you. Then give 

them a reason to do it. User generated content can 

be one of the most significant ways to leverage 

other people’s networks. Be sure to read the 

example about GoPro on pages 22-23. 
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Summits

Hosting a summit gives you the opportunity to grow your 
email list by huge numbers because you’ll be asking your 
presenters to drive traffic to your registration page. 



Step 1: 
Define Your ICA (Ideal Customer 
Avatar)
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Assume you are selling homemade candles, food seasoning, or jewelry – who is your idea customer? You might think it 
is everyone, because men buy these things for the women in their lives, but it is not. You might also think, okay, it’s 

women for all of these. But you need t get more specific, The ideal customer avatar (ICA) for each of these products is 
different.

Let’s take candles. What type of woman buys candles? How old are they? How much money do they make? Where do 
they live? After you determine this, give your ICA a name – this makes it personal. For example, my ICA’s name is 
Cheryl. She is 44 years old and lives in suburbia. She is a professional who works hard all day but loves coming home 
where she is proud of her home décor and enjoys entertaining.

Now, ask yourself WHY? Most people leave this part out, but it is very important! Why does your ICA want or need 
your product? If you are selling candles for example, why does this person enjoy candles? Is it because of the sense of 
calmness and relaxation it evokes? The scent? The uplifting and romantic ambiance?  Because it adds class to the 
interior spaces? Because it helps you unwind and improves your mood?

EXPLODE YOUR ONLINE SALES



Step 2: 
Determine where your ICA hangs out
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Figure out where your ideal audience hangs out. What blogs do they 
read? What podcasts do they listen to? What Facebook groups do they 
belong to? What Pinterest boards do they subscribe to? This is the reason 
why you need to understand your ICA’s motivation for buying your 
product. If you are selling candles, is your ICA a fan of Martha Stewart or 
the Cancer Yogi? 

Note: these are two different ICA’s. It is possible that you are targeting more 
than one ICA, but your message to each is different, so to start with, keep it 
simple and pick one.

Who is the owner of those platforms? Make a list of 100 such platforms 
and the people who run them. Chet Holmes pioneered this method he 
calls the Dream 100. This strategy is the fastest, least expensive method 
for doubling sales and has doubled the sales of more companies than any 
other. I refer to your Dream 100 as Ideal Influencers.

Divide your Ideal Influencers into groups, such as influencers, podcasts 
hosts, affiliate marketers, customers, etc.

Also list your competitors. You will want to research them, as they might 
consider you a threat, or they might be willing to work with you. For 
example, a large candle company like Yankee Candles could either ignore 
you, or they could see you as a specialty player that would bring value to 
their customer base. You need to know this.

EXPLODE YOUR ONLINE SALES
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Step 3: 
Connect With Your Ideal Influencers
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The core strategy to understand is to realize that your dream customers 
have already been congregated by your Ideal Influencers. If you focus on 
marketing to them, their customers will come to you. But how do you 
market to someone like Martha Stewart and then get her to promote you 
to her audience?

First, realize that not everyone on your list is going to say yes. You may 
only get one, which is why you need to identify at least 100 people. The 
important thing is that you want to provide value to them. What can you 
do to provide value to the people on your Ideal Influencers list?

A good start is to create a podcast and have them as a guest on your 
show. Everyone loves to share their story.  When you interview them, it 
gives you the ability to build a relationship with them, give them a 
platform, give you the ability to promote their episode on your show to 
their audience, and get access to their friends and followers.

Now you might argue that you are just a candle maker (or a cook, jeweler, 
etc.), not a talk show host. But the quickest way to build a relationship 
with your Ideal Influencers is to talk to them. It doesn’t matter if no one 
listens to your show, you need to create a podcast so that you have the 
ability to talk to your list. Your only other option is to host a summit and 
invite your Ideal Influencers to be presenters.
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You may also want to use a directory for finding influencers, podcasts, or 
affiliates. This is a good way to get more exposure using OPP, but they 
are second tier compared to your Ideal Influencers. Your best bet is to 
always establish a personal relationship with people who you want to 
promote your products. These lists are by no means exhaustive, and a 
Google search will turn up many other options.

Some influencer directories to consider include:
• Grin
• Creator.co
• Upfluence
• CreatorIQ
• Refersion
• Traackr
• Mavrck
• Klear

Podcast opportunities can be found at:
• RadioGuestList.com

• InterviewGuestsDirectory.com

• PerfectPodcastGuest.com

• MatchMaker.fm

Some affiliate platforms to look at include:
• ShareASale
• CJ Affiliate (formerly Commission Junction)
• Rakuten Marketing (formerly LinkShare)
• ClickBank

EXPLODE YOUR ONLINE SALES



Step 4: Leveraging your Ideal 
Influencers with the 5Ps 
formula
What are the 5Ps you ask? You may have heard of the 4Ps 

Marketing Mix: Place, Product, Price, and Promotion. When I refer 
to the 5P’s of eCommerce, this is different.  And no, it doesn’t 

represent begging as in the following comic.
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5Ps of eCommerce
The 5Ps formula for ecommerce consists of Problems, Product, Platform, Page 
views, and Purchases. Each of these contains a number of components, which 
I cover in my WebStores 5-Star Masters Program. For the purposes of this 
ebook, we will concentrate on those components related to using OPP (Other 
People’s Platforms).

Profits = Problem *Product * Platform * Page Views * Purchases
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Problems
We’ve already discussed defining your ICA and determining where 

they hang out in order to create a list of your Dream 100 or Ideal 
Influencers. Now you want to determine what their problems are and 

how you can solve them.

For ecommerce companies, your best research tool for doing this is 
Amazon. When you search for a product on Amazon, they will give all 

kinds of information:

17 EXPLODE YOUR ONLINE SALES

By looking at the customer reviews and Most Wished For sections, 

you are basically given a crystal ball on what your customers desire 
and what problems they have with current offerings. It has been said 

that the way to rank on page one of Google is to be the best answer 
on the Internet for the search being performed. When it comes to 

selling your products online, the best way to compete with giants in 
your industry is to solve problems for your customers better than 

anyone else.

Use this information when approaching your Ideal Influencers to let 
them know why they should work with you.

• Product Description

• Price

• Frequently bought together

• Reviews

• Best Sellers Rank

• Most Wished For



Platform (locations)
The Platform is the locations where you are selling. This might be 

similar to “Place” in the previously mentioned marketing mix. 

For companies that sell products online, why limit yourself to only 
selling on your website? By leveraging highly visiting shopping sites, 

it could put your brand and products in front of NEW customers. You 
could sell on a marketplace like Amazon or Etsy, on a social media 

site like Facebook or Instagram, on Google Shopping or elsewhere.

There are literally thousands of places where you could sell your 
products. Remember the famous musician and the opening act? 

Finding the right place to sell your product is much the same, as 
these places will bring you customers. 
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More Locations = More Sales

You need your own shopping cart, as your website is the hub of 
your business online. With it, you control everything, and you can 
use it as a feed to other channels such as Google Shopping and a 
Facebook Shop. But the more channels you add, the more exposure 
you get, and the greater the increase in sales.

19

When using OPP, don’t discount the customers these platforms can 
bring to your business. Of course each platform is different. For 
example, with Amazon, you do not own the customer (Amazon 
does), but with Google Shopping, the customer is yours.
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Page Views (traffic)
Traffic to your website is perhaps one of the biggest reasons to use OPP. 

You want to find people in your “Ideal Influencers” who will promote 

your products and send customers your way. But what is their incentive 

for doing so?

You can eliminate tens of thousands of dollars in paid advertising or 

months (even years) of content marketing and SEO, with this approach, 

but you need to find the right partners.
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Partners

21

Partners can take on many forms:

• Retailers or Resellers - A reseller, as the name implies, is someone 

who purchases products (usually in bulk) or offers services that are 

not originally theirs, with the intent of selling them to their own pool of 

customers.

• Affiliates - Affiliate marketing is B2B, where two businesses enter into 

a business deal with one providing endorsement and the other 

providing a service. The business that provides the endorsement or 

recommendation gets a % of the revenue generated by referred 

clients. Affiliates only make money when they convert a lead. 

• Joint Ventures - A joint venture typically refers to a deeper 

partnership where both entities share in the work load, roles and 

responsibilities and the cost.

• Referral marketing - Referral marketing can be seen as a B2C 

affiliate program. A referral marketing campaign is when a business 

asks all of its customers/users to endorse the business in exchange 

for a FLAT reward (which most of the time is not $).

• Brand Ambassadors - ambassador programs do not always pay 

commission. Brands instead pay an upfront fee or reward brand 

ambassadors with free products, gifts and additional benefits. 
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Why would someone want to partner with you?

While commissions and money-making opportunities are high on the list, 

the number one reason is likely to be cross-exposure. In other words, 

they want access to your platform, just like you want access to theirs, 

even if you don’t have many followers. Having a blog, podcast or 

YouTube show where you can showcase them is the best way to get 

someone to partner with you.



What about ads?
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Advertising can be a costly way to get page views and drive traffic to your 

site. However, now that you know who your ideal audience is and where 

that audience hangs out online, you can make your advertising much 

more effective.

Here is the secret:

Target your ads at people who follow your Ideal Influencers.

Let’s say you are selling home décor and you have determined that your 
ideal audience follows Martha Stewart. Rather than targeting your ads at 
“35 to 55 year old housewives,” target your ads at “people who follow 
Martha Stewart.” Even if she doesn’t partner with you, you can still reach 
her audience!

Nearly every advertising platform, including Facebook, Instagram, and 
YouTube allow you to target your Ideal Influencers. When you do this, 
your goal is not to sell something with your ad, but rather to get those 
ideal customers onto your email list. Once they are on your list, instead of 
someone else’s, you now own that traffic and can market to them over 
and over again. 

EXPLODE YOUR ONLINE SALES



Product (buying experience)
Something that many shop owners don’t consider is that the product 

they are selling is much more than the physical item they are selling. 

It is the combination of the physical product, along with the 

experience of buying it and the experience of owning it.

As a result, the description of the item can play a major role in 

whether or not someone decides to purchase it. Let’s try a little 

exercise. Write a letter to your ICA, describing why you think they 

should buy your product.
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Now include a postscript (PS) that starts with, “here is what a 

customer experienced when using our product…” Tell a story about a 

customer. It is best if this story actually came from a customer 

themselves, using what is known as user-generated content.

This letter and postscript should be the basis for your product 

description. Do this for each of your products.
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User Generated Content: 
GoPro Example

25

Imagine that you have no money for marketing. But you want to grow your 

brand and your sales.

Is this possible?

Let’s consider GoPro. My kids and many of my friends use GoPro cameras 

for skiing and mountain biking as it is synonymous with point-of-view 

footage for extreme sports.

If GoPro had been backed by venture capital, they likely would have put out 

very traditional (and boring) advertisements. A spokesperson would have 

held up the camera and pointed out its features, telling you why it was so 

great. You would have seen its specs and told that it is rugged enough to 

take anywhere.

But GoPro was founded by 26 year-old Nick Woodman who retreated to 

Australia after an entrepreneurial failure. Just ten years later the company is 

worth 2.25 billion dollars! This was done on the back of UGC or user 

generated content.

Testimonials are not the only thing that GoPro users submit. They like to 

show off what they use the camera for. 

The most incredible part is not the amazing scenes that are captured in 

these videos or that they get millions of views. The most incredible thing is 

that the company gets their customers to market for them – for free!
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And even better – consumers trust content that is generated from other 

customers more than from the brand itself. That is what UGC is all about. 

79% of consumers say that UGC highly impacts their purchasing decisions.

“But I don’t sell something as cool as a GoPro,” you might be thinking. “How 

can I use User Generated Content in my business?” That’s the point: you 

have to be resourceful! It doesn’t matter if you sell clothing, coffee, or 

donuts. Let your users create your content – you will be amazed at how 

creative they are. Just take a look at Apples #ShotOniPhone campaign. Or 

“FedEx in the Wild”. Or #HiltonStory. Any brand can benefit from a well-

designed UGC campaign.

The trick is to create a contest with rewards that customers will go out of 

their way to create great content for. Winning free merchandise is a pretty 

strong incentive for many people. GoPro awards are ongoing challenges 

that tap into its community and supply’s a steady stream of quality content. 

This program involves several content challenges that reward contestants 

with gear, exposure, and cash. You too can create awards for your users. 

Just be sure to err on the side of caution – don’t use content without getting 

the user’s permission.
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Purchases (sales conversions)
What triggers someone to actually make a purchase from you? We’ve 

talked about using OPP for getting traffic to your website and creating 

emotional triggers in our sales copy. But what makes someone trust 

you enough to give you their credit card online and proceed with a 

purchase?

The answer, as I alluded to, is trust. Trust can consist of many things: 

is your website reliable and secure? Do you fulfill the orders in a 

timely fashion and offer returns? Are you overcharging for shipping? 

But perhaps the most important factor in establishing trust is 

testimonials, referrals, and reviews. And what better way to do this 

than by using a celebrity to give you an endorsement? 

These “celebrities” that I’m referring to are not rock stars or actors, 

but rather experts in your field. Remember the candle shop? What if 

Martha Stewart endorsed your candles? Do you think that would 

make a difference to your sales? You bet it would!

These experts are known as influencers. Some are big names (like 

Martha), while others have a much smaller following (less than 

10,000 followers) and are called micro-influencers.

Unlike affiliates or JV’s, influencers are not necessarily promoting 

products for a commission, but their impact when it comes to making 

a purchase decision can be huge.
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Influencers
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You need to understand that an influencer gets paid. Usually, they 

do not get paid to make sales, but to lend their name to a brand. An 

influencer gets you exposure and credibility. They help build trust 

with your brand. But they do not typically guarantee sales.

Whether you are working with a well-known influencer, or using your 

customers for testimonials and reviews, it is important that you 

repurpose their content to reinforce the buying decision. Use their 

endorsements on the product and cart pages to entice customers to 

check out.
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Final Step: 
Enroll in the WebStores 5-Star 
Master’s Program
We’ve covered a lot of ground in just a few pages. You now 

know the fastest and most reliable method for growing your 
online sales. Here is a brief recap of what you’ve learned:

Rather than spending money on advertising or trying to grow 

your audience organically, which can take forever, leverage 
Other People’s Platforms (OPP). This is accomplished in 4 basic 

steps.

1. Identify your Ideal Customer Avatar (ICA), including WHY 
they are interested in your product.

2. Determine where your ICA hangs out. In other words, who 
has already congregated your ideal customers.

3. Connect with your Ideal Influencers. Start a relationship with 
them by inviting them to be on your show (if you have one) or 

writing a guest post for your blog.
4. Leverage your Ideal Influencers with the 5Ps: Problems, 

Product, Platform, Page Views, and Purchases.
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Are you ready to put all these steps together? Does what you’ve learned 
make you feel overwhelmed? You know you need to do this, but just 
don’t have the time to get started (or you feel technically challenged).

Let WebStores Ltd help turn your website into gold! The WebStores 5-
Star Master’s Program is a unique combination of four programs rolled 
into one comprehensive package to help you double, triple, or even 
quadruple your sales.

The Mastermind is the core of the program. We 
meet for 90 Minutes, twice per month. Learn from 
your fellow entrepreneurs. Everyone will get the 
opportunity so share their business and what they 
are working on. Plus, access to a private Facebook 
group.

30

Easily digestible 20 to 30 minute lessons. These 
will all be recorded so everyone has access to 
this information as needed. We will cover what 
I call the 5 P’s of online sales: Problems. 
Product, Platform, Page views, and Purchases.

Private one-on-one calls, both as coach and 
mentor, not with a “team member” but directly 
with me! This is our time to work together on your 
business, whether it be marketing or technical 
support for your website, even emergency calls!

Done-with-you services: Given the cost of 
hiring a webmaster, this could easily pay for the 
entire program. I will log into your website and 
social media accounts and help you directly 
with your store and marketing, including 
creating content if needed.
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Does it work?
Does this sound too hard to believe? How can I be sure that your 
sales will increase?

Because I’ve done it before! Consistently, for those who follow the 5P 
formula I outline in this book. Here is just one example:

31

This client started in April at zero sales and by August was doing 
$50K/month. Obviously it depends upon what you are selling and the 
effort you put into it – I can’t guarantee that everyone will do this.

But if you are stuck selling only $10K per month or per year on your 
own, or less, do you really think you'll see that much change in sales 
without trying a new and proven strategy? Can you imagine $20K by 
next year? How about $40K? Are you ready to double, triple, or even 
quadruple your sales and make 2023 your best year ever?
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What Others Have to Say
Carol Mills
arol Mills

I was absolutely fascinated when I learned all of the 

things that you can do.

I was not even aware of all the different ways that 

you introduced this to and then showed us how to 

build in making some income.

Whether you’re a beginner or an advanced, I had 

every sort of learner in my session, and I would 

highly recommend you take the course from Greg, 

because everyone got good support. 

On a scale of one to 10 I’d rate Greg a 15 as an 

instructor.

32

Mitch Krayton
Mills

When we were doing some social media campaigns, 

we were talking about split testing and so forth. And 

you were using your wisdom to say, well you should 

try this, try that, see what comes up. And against all 

odds, I was promoting an event. And everybody 

said, well, you’d be lucky to get 20 or 30 people and 

we had 300 people show up. So, I have to say, your 

methodology is on target.

I was kind of surprised when you offered not only the 

live presentation, but the library of all the recording 

archives in digestible segments, you can go back 

and review it and be able to use it on an ongoing 

basis. 

Elizabeth Miller

Given the cost of hiring a webmaster, this could 

easily pay for the entire program. I will log into your 

website and social media accounts and help you 

directly with your store. Given the cost of hiring a 

webmaster, this could easily pay for the entire 

program. I will log into your website and social media 

accounts and help you directly with your store and 

marketing, including creating content if needed. and 

marketing, including creating content if needed.

Megan Casselmani

lls

I highly recommend any of Greg’s classes and I’m 

looking forward to taking one of his next classes he’s 

offering.

He seems to stay very current and shift course 

content to provide relevant options and creates 

content and education surrounding the current online 

business climates.

He not only has a breath of information, but is a kind 

person and understanding educator and is 

knowledgeable in both his content and delivery.

Any class Greg offers is sure to help you become 

more successful. I know it helped me.

Becky Stoddard

The course has definitely shown us everything and 

more than I ever thought was possible to do.

You will learn a world of knowledge from this class. 

It’s very beneficial. Greg is wonderful in the way he 

approaches everything and teaches you step by 

step.

I think the student play area was probably one of the 

best features of this class.  It’s huge. You know, it’s 

aside from learning and listening to questions being 

answered things of that nature, you actually get a 

chance to play around with it and do a little bit of it 

on your own.

I would give him a 10 plus-plus rating.

Ron Ross

I knew of your reputation for, what, 20 years now. 

And so I called Greg and said, aren’t you the guy 

that does all this stuff and teaches me how to do it? 

And you said, Yeah, I’m the guy. And you’re right. 

You are. They were very informative, Greg. Ah, 

much more information than I ever imagined you 

could present in that length of time.

The other thing is that it’s not a surprise it’s, it’s an 

excitement. You know we are old people. And we 

know we can do this now. Yeah, we’re confident we 

can do it.

EXPLODE YOUR ONLINE SALES

https://webstoresltd.com/masters/#Carol
https://webstoresltd.com/masters/#Carol
https://webstoresltd.com/masters/#Carol
https://webstoresltd.com/masters/#Carol


APPLY NOW

Set up a personal call to see 
which level of the 5-Star Masters 

Program is right for you.

https://calendly.com/gregjameson/masters
https://calendly.com/gregjameson/masters

